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Jwjaei B Bozpacre 10 21 roga o0
HCMOJIB30BAHUH NMJACTUKOBLIX U31eJIUN

1. YacToTa ncnoJib30BaHuA IJIACTHKA

- bonee 56% pecnoHAEHTOB UCTIONB3YIOT MJIACTUKOBBIE U3/IENIHNS IIOYTH €KEIHEBHO.
- Oko110 22% HUCIONB3YIOT UX PEAKO WM OYTH HUKOIA.

- Haubonee yacTo ncrnosbzyemsle U3EIUs:

- AGCOJIIOTHBIM JINJIEPOM SIBJISIOTCS INTACTUKOBBIE MAKETHI.

- Taxxe pacnpocTpaHeHbl OyTHUIKH, YIAKOBKA /Ul IPOIYKTOB IMUTAHKS U OJHOPA30Basi MOCYAA.
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Plastic bags Bottles Food packaging Disposable tableware

2. OcBe1OMJIEHHOCTH U OTHOIIIEHNE K aJIbTEPHATUBAM

- 56% 3HaroT 00 anbTEpHATHBAX OJTHOPA30BOMY IUIACTHUKY (CTEKIIO, METasul, Oymara u T. 11.).
- B 1o e Bpems 21% He 3HAIOT 0 KaKUX-1H00 ajdbTepHATUBAX.

- [IpeamodreHust MEXy TUIACTHKOM M alTbTepPHATUBAMMU:

- AnprepHatuBsl — 25%.

- [Inactux — 25%.

- He onpenenunucs — 41%.

Preference: Plastic vs Alternatives
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Prefer Alternatives

Undecided

Prefer Plastic



Awareness of Alternatives

Aware

Unaware

3. YTI/IJII/I331H/IH MNJIACTUKOBbBIX H3IleJ1Hﬁ
- 54% BBIOpACHIBAIOT UX B OOIIMK MyCOD.

- 31% copTUpyIOT UX B CHIELIMATIbHbIE KOHTEHHEPHI.

- Tompko 7% OTHpaBISIFOT UX HA MEPepadoTKY.

Disposal of Plastic

Other

Recycling

General trash

Special containers

4. 3HaHUA 0 COCTaBe U BPEIHOCTH IJIACTHKA



- Tombko 13% 3HAIOT, U3 KAKUX XUMHUYECKHUX BEIECTB COCTOMT IJIACTHK.
- 65% 0CO3HAOT BpEJl, KOTOPHIN MIIACTUK HAHOCUT TIPUPOJIE U 3I0POBBIO.
- 23% uMeroT YacTHYHOE TpeJicTaBieHune, a 12% coBepleHHO HE OCBEOMIICHBI.

Knowledge about Plastic

Know Composition Unaware

Partial

Aware of Harm

5. Uudopmanusi Ha ynmakoBKe
- Tonbko 14% pecrnoHEHTOB YNTAIOT STUKETKU.
- 65% He 00paIaT BHUMaHHU HA MAPKHPOBKY.

- 77% xoTenu Obl BUAETh Ha TUIACTHUKOBBIX M3aenusx QR-kox ¢ yka3zaHuem cocraBa u crioco0oB
YTHIIN3ALIUN.



Reading Labels

Read labels

Do not read

Demand for QR Codes

Not mentioned

Support QR Codes

6. CounanbHo-1eMorpaguyeckue XapaKTepuCTUKI
PeCIoOH/IEHTOB

- Bospacr:

- 15-21 ron —83%

- 10-14 ner - 17%

- Ioum:

- Xenmunsl — 61,7%

- Myxuunsl — 38,3%



+ Tun xunbs:

- MHorokBapTupHslit 1oM —47%

- YactHslil 1om B ropoze — 33%

- HactHblil 1oM B cenbckoil MecTHOCTH — 21%

- 'eorpadus: bonbmmHCTBO yuacTHHKOB ObLTH M3 JIHEnmponeTpoBckoit (18%), Onecckoii (13%),
Kuesckoii (12%) u JIbBoBckoit (11%) obGnacreii.

Age Distribution

Gender Distribution

Men

Women




Housing Type

Rural house

Apartment

City house

Regional Distribution

Dnipropetrovsk

Other regions
Odessa

Lviv

OO01mmii BBIBOJ

Omnpoc nokasai, 4To INIACTUKOBBIE U3/ENIUs OCTAIOTCA IPEIMETOM IIOBCEJHEBHON HEOOXOMMOCTH,
npuyeM HauboJjiee YacTo UCTIONb3YIOTCS MaKeThl U Oy ThUIKK. MOJI0O/IbIE JIFOAU, KOTOPBIE COCTABIISAIOT
OOJIBIIMHCTBO PECIIOHIEHTOB, OCO3HAIOT BPeJl, HAHOCHMBIH IJIACTUKOM, HO MX 3HAHHS O €ro
XMMHUYECKOM COCTaBe M MapKUPOBKE OrpaHUYEHBl. 3HAYUTENIbHAS YacTh JIIOJIeH 3HaeT 00
albTEpHATHBAX, HO IIOKA HE TOTOBA MOJHOCTBIO OTKa3aThes OT I1acTuka. OCHOBHasA npodiiema
3aKiIroyaeTcs B HeaeKTUBHOM yTunn3anuu: 0oJblast 4acTh OTXO0B MOMafaeT B 00l Mycop, a
TOJBKO 7% OTIpaBisgeTcs Ha nepepabotky. IIpu sTom Gonee Tpex yeTBepTell pECIOHACHTOB
nojiepkuBatoT BeesieHre QR-ko10B ¢ nH(popMalMeit 0 CoCTaBe U yTHIU3AIHUH, YTO
CBUJIETEIIBLCTBYET O CIIPOCE HA NMPO3PAYHOCTh U IKOJIOIMUECKH YHCTHIE PEILICHUS.






